
 

Listen Up! The Value of Audiobooks    
  

If you’re a good speaker or can read 
with emotion, releasing a book as an 

audiobook can be a wise decision for 
you as an author.  
The nearly $1 billion/year industry has 

seen audiobook download revenues 
increase nearly 33% over the last twelve 
months.  

While most writers will publish their 
books in paperback, and in the increasingly popular eBook format, many 

overlook the value of recording and creating an audiobook as a viable option for 
publishing and distribution. 
 

There are several advantages to publishing an audiobook:         
 

1. Cost: Audiobooks are simple and often much cheaper to produce than 
traditional print books.  Audiobooks are also easy to self-publish; often, the 
author acts as the narrator, recording their own voice reading their work. 

 
2. Convenience: Audiobooks provide the same content as a print book, but 

without the physical constraints.  Readers can tune into an audiobook 

while on the move - driving to work, cooking, running, or participating in 
any sort of mobile activity.  Book reviewers are also beginning to favor 

audiobook submissions because they are so user-friendly and easy to 
"read." 

 

3. New Followers: Studies and surveys show that there is an untapped 
audience for the audiobook market comprised of customers that would 
enjoy books on audio, but never would have considered reading the same 

title in a print version.  Authors that do not appeal to this group are losing 
out on a lucrative fan base.  

 
Even with all of this medium's advantages, authors still need to find innovative 
ways to market this format to potential listeners.  One easy way of doing this is 

to release clips of the audiobook; these audio clips can be put on an author's 
website or video sites like YouTube to attract more listeners and media 

attention.  
 
Many authors have embraced podcasting, which offers audiobooks in a 

serialized version.  These periodic releases can draw in new fans as well as 
attract publishers who favor those authors that already have an established 
subscriber base, indicating a strong demand for a book. 

 



Some industry experts suggest rewarding new Facebook fans and Twitter 
followers with a free download of a segment of the audiobook as a gift. In 

following this method, giveaways can be spaced over time to draw the reader in 
and create a stronger relationship between the author and the listener. 

 
The versatility of the audiobook format allows for the medium to be marketed 
in new ways. For example, some authors bundle a free copy of their audiobook 

with the purchase of the eBook title, and have the two promoted side-by-side.  
 
Because they are so versatile and can be distributed via many electronic 

devices, some authors and publishers recommend giving away a free copy of 
the audiobook to buyers of tablets and smartphones. 

 
Audiobooks can help you to expand your existing audience as well as appeal to 
a new set of listeners.  

 
Some publishers extoll the virtues of releasing serialized audiobooks on the 

web, while others prefer the all-at-once approach- keeping the story intact as a 
single audiobook.   
 

Whichever way you approach it, writers should probably put down their pens 
and warm up their vocal chords, because the buzz that audiobooks are 
creating is only getting louder.   

 
Note: If you need someone to record your book for you, we can supply you with 

the reader/narrator services as well as the recording and duplication services 
needed.  

Please contact us at 310-544-9502 or Mike@RoundsMiller.com  

 

mailto:Mike@RoundsMiller.com

