
 

Marketing your self-published book – Part 1 

 
Throughout the Publisher’s Haven™ 

program, we’ll be offering you a variety of tips, 
techniques, and methods for getting your book 

to the buying public. 
 
Please don’t think that they’ll all work for you 

because they won’t. 
 
They’re like tools that work for some situations 

and don’t work for others. 
 

We’ve investigated all of the ones we recommend, have tried most of them, and 
have been successful with a lot of them. 
 

Of course, there are some things that we’ve tried that just didn’t work for us at 
all but overall, we’ve been extremely successful and have sold a lot of books 

and other information products. 
 
Before you start your marketing efforts, it’s important to know who your 

material is best suited for. 
 
For example, a book on parenting is probably not going to be of primary 

interest to people who are working on their computer programming skills.  
 

That doesn’t mean that computer programmers don’t have kids but it’s NOT 
the primary market you want to target. 
 

Marketing your book can be difficult but it doesn't have to be unrewarding. As 
long as you're learning and keeping your eyes open, you'll find a formula that 
works for you. Just keep testing different methods and you'll get there.  

 
There are some things you can do to help yourself improve your chances for 

success: 
 

1. Know your genre. Study what other authors in your genre are doing 

to market their books to the demographics you want to reach. 
 

2. Know yourself. Be honest with how much and what you can do. If 
there's a skill set you want to learn to help you market your book, 
factor that into your journey. 

 
3. Know your book. If you can describe your book in one sentence, 

pitching your book will be much easier for you. 



4. Know where your readers gather. We’ll be showing you a variety of 
places that offer self-published authors the opportunity to list and sell 

their books so pay attention to them and utilize the one(s) that look 
like they’ll work best for you. 

 

Promote Your Book with Goodreads 
 

Goodreads™ (www.goodreads.com) is a smart (and free) way for authors to 
reach avid readers. With 20 million members, 570 million books, and 24 
million reviews, it is now the world's largest site for readers and book 

recommendations. Here are a few tips for how to use it: 
 

Likeminded readers often find a place like Goodreads™ to talk about their 
favorite books, and they're eager to make recommendations to their fellow 
devotees.   

 
1. Create an author profile and include your book title(s), bio, headshot, 

website, Twitter handle, blog, etc. 

 
2. Run a giveaway. Giveaways are free to list and drive awareness of 

your book. You can run as many giveaways as you like for however 
many copies you want to provide. Even if winners don't post a review, 
they will likely add your book to their "To-Read" shelf, which will 

provide exposure for your book. 
 

3. Add the Goodreads™ widget to your website to let people know they 
can post reviews of your work there. Just like with Twitter and 
Facebook, you want to let readers know where to find you. Goodreads 

provides a variety of widgets to help you promote your books. 
 

4. Join groups and talk about books (not just your own). Goodreads 

members like to talk about what they're reading, and you can tap into 
that discussion by joining groups that interest you. Avoid excessive 

self-promotion, but feel free to express your opinion! 
 

5. Create an event and invite your friends and followers. You can create 

all kinds of events, including book signings, online chats, cover 
reveals, and book launches. 

 

6. Use your blog and the "status update" feature to keep fans informed 
about your books. You can import your blog from Blogger, 

WordPress™, Tumblr™, or other blogging platforms.  

http://www.goodreads.com/

